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TR (BB 5 F 10 fb 15 #b 20 Fb 25 fb 30 fb
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IR (B 57 10 F 15 f» 20 b 25 ¥ 30 b
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AR (F)) 5%y 10 £ 15 % 20 45 25 A 30 4
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JEAA (F)) 54y 10 % 154 20 Ay 25 A 30 4
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