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Do you know? Except CCTV, even TV channels
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Audience will express their dissatisfaction by
changing channels or doing other things, except

for prime time advertising of CCTV
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Although advertisement price ofjamiREsimENs. high,
CPM is actually low.But bgsSeSsbudgetstrictywhat |
calculate is not CPM ,bdtiis the goal 's CPM, becauseimy

advertisement is not aim at all people .”
Even if , advertisement of prime time also takes into
account verpgmuch!
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Perhaps, you can't image that the advertising effect of | &1?1#\.“\%3: 'J CCTVr-ﬂ:E"J*BF |
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c 3.86 0.60 1.20
D 3.81 0.38 1.13
E 3.81 0.38 1.13
F 3.80 0.34 1.11
G 3.75 0.12 1.04
H 3.73 0.03 1.01
| 3.70 -0.10 0.97
J 3.69 -0.14 0.95
K 3.67 -0.23 0.92
L 3.58 -0.62 0.79
M 3.48 -1.06 0.65
N 3.46 -1.14 0.62
(0] 3.28 -1.92 0.36
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“CCTV takes up
the main part of

our cost and it’s £, "CCTVHh iﬁ?ﬁﬂ]riﬁﬂl]iﬁﬂﬁ E
the backbone of XN SR PEN S REEER.
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our budget.”
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The bosses say
“‘CCTV PRIME

TIME BIDDING
IS an important

ZEER, "BHaE/ME, EXER
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%% o ] L —BE”

thing which can be

proved by following

figures . i
Citizen say
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< HE ) ®
trifling thing which 1 q — ERGRBSIT B
. .- BN AES AR SERE RERES |
includes such as ’;Ef - —— (HRRE AR
- . "»_ﬂ —_ At i 4 s — \
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Every one hopes to improve sales, but I think that
improving brand is more important. “Since putting
AD on CCTYV, our Corporate brand had a rapid
growth.” Monarch says
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“Do you think the space is too small to extent?
CCTYV can help us to be hot in the whole country.”
red tin Wanglaoji says
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The bosses are also always worry about sales, “but,
to choose CCTV makes us calm”
Minsheng says
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Are you busy in receiving calls? Every call to join
in means a new financial chance .“CCTYV carries
dealers in front of our door” Youcan says
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